
Sean O’Connor 

DSG 630 

Dr. Jones 

25 March 2015 

Pure Flix + Ribbow Media = $60+ Million 

 In 2014, dubbed “the year of the Christian film” (McKay) by several critics, a particular 

movie made a huge splash at the box office, ultimately earning over $60 million worldwide off a 

production budget of $2 million. The movie was God’s Not Dead, and it currently ranks above 

films like Courageous and Fireproof as “the top-grossing film ever made by and for 

evangelicals” (Chattaway). God’s Not Dead was produced by Pure Flix Entertainment, a 

company that has been producing and releasing several Christian films a year for the last several 

years; so why, after all that time, did this film suddenly become such a huge hit? The answer lies 

in the way that Pure Flix and the companies it teamed up with on social media, specifically 

Ribbow Media, to target their evangelical audience and spread the word through marketing. 

 Pure Flix originated in 2005, and in 2013, it was producing eight to ten films a year and 

distributed an additional 15 per year (Religion News Service). Rather than releasing these films 

theatrically, Pure Flix more often targeted TV networks like the Gospel Music Channel, 

Christian bookstores such as LifeWay, other retailers like Wal-Mart and Netflix, and churches. 

They even set up their own Movie Ministry where churches can purchase entire kits to not only 

show licensed copies of Pure Flix films on DVD but also promote the films as events with color 

posters, handbills, and even movie passes. Also included are relevant study guides that the 

Movie Ministry website claims are “perfect for small group Bible studies, retreats, and youth 

camps.” The low-budget films of Pure Flix may not have broken into the mainstream, but they 

certainly found an audience among evangelical consumers. 



 With God’s Not Dead, however, Pure Flix wanted to find an even bigger audience, and so 

they called upon Ribbow Media Group and its CEO Ash Greyson, who had recently successfully 

promoted films like 2016: Obama’s America and The Christmas Candle. Greyson and his team 

were approached to help spread the word about the film, and they presented Pure Flix with a 

plan. Greyson stated in an interview, “It basically threw out all the traditional thinking on how to 

do an ad buy. The idea was, how can we eliminate as much waste as possible and get directly to 

the consumer who will buy a ticket and come to this movie?” (Amos) 

 The first step for Greyson was to group the film’s potential audience based on their 

interest in the people involved in the film. God’s Not Dead features Kevin Sorbo and Dean Cain 

of 1990’s TV fame, Disney Channel star Shane Harper, and cameo appearances by Willie and 

Korie Robertson of Duck Dynasty and the Christian band Newsboys. Each of them carries a huge 

following on social media, prompting Greyson to find their followers and target them for the 

film, something he was very excited to do. “I remember the reaction from my team when we got 

the project… Hercules (Kevin Sorbo), Superman (Dean Cain), Duck Dynasty (Willie and [Korie] 

Robertson), and Disney (Shane Harper). We are going to crush this!” (Amos)  

 Once they had identified these specific fans, Ribbow Media began targeting them to share 

links to the film’s Facebook page and viral teaser. The page had 119,000 followers a month 

before the release of the trailer, which earned 650,000 views in 48 hours. (Lang) In addition, 

Greyson’s team teamed with Pandora to help identify fans of Christian music, fans of Newsboys 

in particular, who would be interested in seeing God’s Not Dead. “We created custom 

environments for all of these groups where people had nothing to do beyond buying tickets or 

sharing clips,” said Greyson. (Lang) Sites like Pandora, YouTube, Facebook, and many others 

gave Greyson platforms to create ‘disruptive’ online advertisements, collect a great amount of 

data, and focus on, as he puts it, “getting to the RIGHT people instead of the MOST people.” 

(Amos) 



 Ultimately, God’s Not Dead earned over $60 million domestically and even more 

overseas, a stunning accomplishment for such a low-budget film. Both companies have increased 

business after this success, with Pure Flix producing and releasing more films theatrically and 

Ribbow doing marketing for more films, including Pure Flix’s latest release Do You Believe? 

However, Do You Believe? could not duplicate the success of God’s Not Dead on its opening 

weekend, earning $4 million on an unknown production budget that has been called “much 

bigger than its predecessor” (Foust). By comparison, God’s Not Dead earned $9 million just on 

its opening weekend. These companies proved through the making and marketing of this film 

that, by targeting the right people to see a movie rather than the most people, that movie can do 

exponentially better than anticipated, and it will no doubt influence how faith-based films are 

marketed for years to come.  
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